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ABSTRACT

Celebrities are figures who actively share entertainment content in
society with a large number of followers and they are popular or well-
known known to many people. The main objective of this research is to
determine the dynamics of hardiness personality on Indonesian Muslim
online celebrities. This research uses a qualitative approach, the
subjects work as celebrities/have an active Indonesian Instagram and
Keywords: YouTube accounts, have a minimum of 1000 followers, live in Indonesia,
have been in the entertainment sector for at least 1 year. The interview
method is using CRQ-TQ-IQ-II algorithmic model, which are consisted

Personality dinamics,

Hardiness, : . . .
Gife e of: Central Research Question, Theory Question, Interview Question,
e ' and Interview Intervention. Research conclusions, The hardiness

personality evolves, fostering a desire for visibility, creativity,
attractiveness, and celebrity-like active behavior. Supporting factors in
Muslim celebrities include a wish for visibility, widespread recognition
demonstrated through various means, fueled by pride and joy in
entertaining and benefiting others. Inhibiting factors, like exclusion,
fear of rejection, sensitivity to criticism, challenges, condemnation, or
negative social media comments, minimally affect their personality
growth, showcasing their adeptness at navigating and evolving in line
with individual dynamics.
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Introduction

A human being has a central role in their respective lives. Internally, a human being could be an
interesting subject that is sometimes described, analyzed and developed of its personal aspects
including physical, psychological, social and spiritual aspects. But externally, humans are indeed a
factor that pays vital in a various aspects of life, including the development of the industrial sector. In
the several countries in Asia, rapid growth of the industrial sectors is also rapidly growing especially
in media and entertainment sectors. The booming of this entertainment development in Asia,
especially in Indonesia, is associated with a large metropolitan area that is also rapidly growing across
the region. This phenomenon is referred to as mega-urbanization, accentuating the shift of
monocentric metropolitan "actors” to multicentric. This industrial shift also impacted the world of
media and celebrity as the commodity which often sell in the media. Now, as the media could not be
no longer plays as a solo player or centralized as in the past, it happens also with the celebrity or the
idols that recently emerge. This idol is also referred to as an influencer who follows the trend, some
of them call "celebrity" because he is considered as a role model, and of course they have a good or
bad impact to their fans (GroSmann, 2019); (Sosnowska et al., 2020); (Alifuddin & Widodo, 2022);
(Heller et al., 2007)

In both conventional and the new media, news about celebrities has always existed and becomes
an inseparable part of the information consumed by the public. As the growing effect of this, some of
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the researchers concerned about how their attitude and personalities gives impact on young people.
For example, research conducted on 200 students in Iran and 199 students in the United States, using
regression methods had found that that celebrities have habits that shape hedonistic personality. By
predicting scores on the Celebrity Attitude Scale (CAS), the score from Iranian students almost the
same as American students per item on the CAS. Most college students follow the trends of celebrity
personalities in their lives (McCutcheon et al., 2021); (Guleryuz Erken et al., 2022); (Tengku Mohd
Azzman Shariffadeen & Manaf, 2019); (Dunlop et al., 2022)

The Exploitation of Celebrity personalities began more and more booming as the media expanded
into social media. Research related to the celebrity personalities through online platforms that are
widely followed by audiences has started when famous people openly talk about their lifestyle,
experiences, mental health conditions, or habits, whether the’ ye musicians, actors, actresses, or
other famous athletes. It gives indirectly impacts on how far a person identifies with a particular
celebrity and has an effect on an internalized personality that is revealed in individual attitudes,
values, and beliefs (Gronholm &; Thornicroft, 2022).

In the perspectives of interpersonal communication, celebrities are often used as a prologue to
start a conversation. Celebrities in this case are used as openings as a start, before the level
communication goes deeper. In terms of group communication, many activities conducted in the
name or backgrounded by the background of celebrities theme or agenda. Even sometimes celebrity
could be a main subject that giving birth to new communities that finally leads to a new subculture.
Research related to this celebrity culture and interpersonal communication have been explored on
450 junior high school teachers in Indonesia who were selected by accidental sampling showing that
there is a significant relationship between culture and organizational citizenship behavior (OCB)
mediated by interpersonal communication and psychological capacity. The sensitivity to
understanding culture when communicating in the media is an individual's ability to recognize,
adapt, adopt a certain culture combined according to their personal capacity (Alifuddin &; Widodo,
2022), (Korotkova et al., 2021); (Wu et al., 2021); (Ades, 2021).

From a cultural perspective, celebrities are often used as a tool to analyze what is happening
around them. For example, we could understand why young people behave, dress, talk, in certain way
by comparing with their referencing celebrity idols. In certain level celebrities are also effect on how
people give a value on a one thing, and if it continued, it would influence or even shape one's men
identity and their life goals. In other words, celebrities influence on how we understand our identity,
attitude, including self-concept and life goals. For Indonesia, that has 1340 ethnic groups, each of
which has its own unique culture. Javanese are the largest ethnic group making up 41% of the
population. The way celebrities are viewed is linked to the existing culture, using a four-factor model,
consisting of a). metacognitive model, it is the planning, awareness, and benchmarking; b) cognitive,
it is the knowledge about the culture of the general context and in the specific context; c)
motivational, in the form of extrinsic, intrinsic, and self-efficacy interests or interests to fit the idol;
and d). Behavioral, in the form of verbal, non-verbal behavior. This study uses psychological and
communication approaches in interpreting the personal dynamics of celebrities who are influenced
by cultural aspects and capacities aligned with their time (Ang, Soon, Kok Yee Ng, 2020).

Apart from culture, prom a psychological point of view, celebrity studies emerge from the
conception that celebrities have a strong relationship with self-value and personality (as in the form
of emotions) of the audience who see it. In this case, celebrities are the "emotive apparatus".
Celebrities placed themselves intimately with their fans, besides it is creating a kind of para-social
connection through dramas whose definition of meaning is created together with the audience.
Psychological values are important personality construction, and the study of them has been
historically well established. There has been some previous researche that provides support for the
study of relationship between celebrity values and attitudes (Aruguete, Huynh, Collisson,
McCutcheon, &; Piotrowski, 2019). There is also research between celebrity worship-ness as a
behaviour and pathological values (Brown &; Tiggemann, 2016). One of the psychological measuring
tools which is the Celebrity Attitude Scale (CAS) is applied involving respondents, by selecting their
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favorite celebrities, identifying those famous celebrities, and answering a total of 23 items designed
to measure the strength of attraction and parasocial bonds with their favourite celebrities.
(McCutcheon et al., 2021); (Bergkvist, 2017), (Zsila et al., 2018).

An article which presented by Luning & Ledford (2020) stated that the grit (passion, perseverance,
and consistent interest in long-term goals) and resilience (commitment, openness to challenges, and
control) serve as key characteristics to shape character and self-determination. While traits are
distinct, grit and toughness operate in a symbiotic way, allowing the individual to develop a strong
sense of personal identity and enhancing his or her ability to identify their strength and their self-
determination. In turn, grit allows individuals to align with the organization's mission, helping
individuals to describe the mission more clearly and became a positive support for some individuals,
to achieve a common goal and to be more understand others, including someone’ s obsession to be
famous, famous and even the desire to get benefit from that popularity.

Admiring celebrity is indeed affects the lifestyle of their fans, including celebrities with muslim
background. Currently there are more than one billion Muslim population in the world. Many live in
the West, there are an estimated 15 million in Europe, another 3 to 6 million live in North America,
and millions more live in OECD (Organization for Economic Co-operation and Development)
countries. While in Indonesia, where the majority of the population is Muslim, in the specific areas,
as moslem-dominated territory such as Aceh, has an interesting subject especially if we analyze form
the characteristics of its people. In general, the Acehnese are known as "Saleh" people, who famously
refer to their homeland as the "Porch of Mecca". But this idea has another meaning that Aceh claims
to have a special relationship with the heart of Islam. The idea that Acehnese people are very pious
people is largely assumed that Pasai (near present-day Lhokseumawe, on the north coast) was the
first kingdom in the archipelago to convert to Islam (GroBmann, 2019).

The rise of the Muslim reinforced a new social identity over the past decade by presenting a unique
example of celebrity as a socially constructed and historically bound identity. Popular media, idol
figures, government agencies, and especially on is the Muslim celebrity community. The challenge is
the readiness of the individual and the celebrity to break away from the culture to which the
individual belongs and the individual must truly become more Muslim than to be an "American
Muslim", or "Acehnese Muslim", and or "Javanese Muslim". As the economic boom started in 2010,
the population of mid class muslim in Indonesia has also rised up. This new muslim generation
regardless of the diversity of race, ethnicity, social class and of origin, they tend to have one collective
identity as only "Muslim Celebrities". But beside the abundance of pop culture studies in Indoensia,
it appaaers that we have lack of celebrity studies and even Muslim celebrity that has been
academically studied in Indonesia. And so, it is necessary to study from the interdisciplinary points
of view rather than only specific area as culture per-se to get a new understanding about the related
to issues especially the personality or self-identity of Muslim celebrities in Indonesia (GrolZmann,
2019).

Furthermore, this researchs objective is to review the updated many phenomenons that occurred
as the social media emerge in Indonesia related to the celebrity culture especially muslim celebrities.
As the public is now familiar with the narcissistic mode provided by social media, selfies for example
show how self-love (self-love) and love for public expression (love expression in the public eye). With
this, the connection with celebrity culture in this era is increasingly important after everyone can
appear in front of the public like celebrities in the past. Being public not only means being recognized
but also increases the degree of being exposed. In an increasingly open era, privacy has finally become
important. But the familiar public condition makes the public enter the trap of celebrity culture,
namely the increasingly biased line between public self and private self. Public presentations appear
in staged activities, or in other words individuals display their attractive personalities in the public
eye. The results of research on the sensitivity of individual personality to communication are
influenced by several factors, such are: social interaction increases the success of communication,
incoherence has a negative impact on the communication process, both on social media and in
person, individuals can experience interpersonal conflicts due to differences in interests and sensitive
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to the judgment of others, individuals tend to be sensitive to appearance compared to internal
attitudes or personality overall (Micklos et al., 2020).

Research conducted by Micklos et al., (2020) added that utilizing social media and technology can
train sensitivity in communication. The research was conducted by combining experimental methods
and in-depth qualitative analysis. As a result, creativity in creating communication content with
digital skills can reduce individual self-confidence. People who are tech-savvy are more optimistic
about showing their personality side to function social media. The digital era has given people the
opportunity to be able to reproduce, redistribute content unlimitedly. This is said by Sean Redmon
(Professor of Screen and Design, Deakin University, Australia) created a phenomenon he called micro-
publics, namely the ability to produce, distribute, replicate celebrity personalities which are then
followed by fans to create a public about their personality (form of connection &; community) along
with the creation of this micro public, micro-celebrities were also created. So, it mainly highlights the
personality of celebrities, while the personality of fans as data supporting research.

Celebrities are able to make something ordinary to be more interesting (ordinary becomes
extraordinary). For example, by selling events in the celebrity's daily life. These emerging celebrities
describe contradictions, on the one hand they want to show that opportunities are open to anyone,
that the modern world is increasingly democratic, but on the other hand they have limited access to
media centers and their power is limited to hits, likes, views or subscribers as these parameters
available on the social media. Another update is that, quoting to Graeme Turner (Cultural Studies
professor from the University of Queensland, Australia) there is a tendency for the public now not to
pursue celebrity status in the "public" space in the past but choose these micro publics "network" in
the digital age of the individual according to his education level and age (Wakslak &; Joshi, 2020).
This update of the newest conception of micro public and micro celebrity in real world is also
important especially if we compare this with the dynamics of their personality, "They exist only if
you notice them" if people gives attention then the performance of the celebrity develops, but if the
individual does not notice then it is likely that the personality does not exist.

Relevant previous studies or literature reviews include research titled "The Influence of Celebrity
Endorsement, Islamic Endorsement, and Islamic Branding on Purchase Interest on Wardah Beauty
Indonesia's Instagram Social Media." The sampling technique employed was purposive sampling with
a sample size of 350 people, and data analysis was conducted using regression analysis with SPSS.
The research findings indicate that celebrity endorsement has a positive and significant impact on
purchase interest. Islamic endorsement also has a positive and significant effect on purchase interest,
and Islamic branding similarly has a positive and significant impact on purchase interest (Maghfirah
et al., 2022). This study differs in terms of using a quantitative research method, different variables,
and subjects, but shares a commonality with the focus on the celebrity topic.

Based on the results of the review of previous studies, it can be concluded that research on the
dynamics of Muslim celebrity personalities in Indonesia is still limited in number. According to the
author, this research can demonstrate its authenticity by specifically examining the perspectives of
psychological and communication sciences. In previous studies, although the topic of Muslim
celebrities and personality dynamics was addressed, the objectives, methods, and research subjects
differed. Therefore, it can be concluded that this research differs from previous studies, and its novelty
can be justified.

The main objective of this research is to understand the dynamics of hardiness personality through
online media among Muslim celebrities in Indonesia. The specific objectives are translated as
follows:1). To comprehend the dynamics of hardiness personality through online media among
Indonesian Muslim celebrities from the perspectives of psychology and communication science; 2).
To identify supporting factors for hardiness personality through online media among Indonesian
Muslim celebrities; 3). 3. To identify inhibiting factors for hardiness personality through online media
among Indonesian Muslim celebrities.
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Method

This research uses a qualitative approach with descriptive and exploratory studies on analyzing the
process of hardiness personality dynamics with online media in Muslim celebrities in Indonesia.
Descriptive studies in qualitative approaches according to Djamba &; Neuman (2002), as follows: a).
Presenting a detailed and thorough description of a phenomenon / issue [ situation [ event, b). Placing
new data that is different from previous data, c). Create a series of categories and classify the types of
data obtained, d). Describe small parts of the steps [ stages [ cycles of a process, e). Identify a process
[ mechanism of cause and effect, f). Identify supporting and inhibiting factors of a process, g). Report
the context of the process situation.

This research uses research subjects as primary data sources with the term as an “ informant”
because it is an exploratory study or research with special purposes such as case dynamics or
processes analyst (Djamba &; Neuman, 2002). Research subjects are selected with the following
criteria: age 15— 35 years, male or female gender, work as an art worker, have an Instagram account
and active as an Indonesian Muslim YouTuber, have at least 1000 followers domiciled in Indonesia,
exist in the entertainment field for at least 1 year, and willing to fill out an informed consent sheet.

We aligned the research process with the stages of qualitative research according to Wengraf
(2001) namely: a). Setting research objectives, b). Mapping the Conceptual context, c). Compiling
Research Questions, d). Applying the SSDI (Semi Structured Depth Interviewing) Method, e). Perform
validity for data analysis preparation. The data collection method is conducted by in-depth
interviews, documentation, field notes, demographic data and observations to subject informants
because the qualitative research methods. The form of demographic data are : age, gender, education,
domicile. The interview method used uses the CRQ-TQ-IQ-II algorithmic model, namely Central
Research Research (CRQ), Theory Question (TQ), Interview Question, and Interview Intervention
(Wengraf, 2001). Interview techniques are carried out in stages in the following order (Wengraf,
2001): Setting research objectives (Research Purposes | RP), Compiling main research questions
(Central Research Question | CRP), Compiling several theoretical questions (Theory Question | TQ),
Arranging main research questions and theoretical questions into an interview question formulation
matrix (Interview Question |/ IQ), and compiling an intervention question matrix (Interview
Intervention/II).

Validity is a technique to determined how far the research findings presenting reality. Validity
strategies in qualitative approaches are conducted through verification (proof), evaluation of validity,
and determining that the overall research shows results that represent the reality in the study. The
flow of the process is to verify, validate, and validate the process, method, and source of research data
(Morse et al., 2001), consisting of five components as follows: a). Description, it is to explain what
happens in general and special situations, b). Interpretive, to elaborate about how the situation gives
a certain meaning to the people that is involved, c). Theoretical, it is to explain the relationship of
concepts and to explain behaviour and the meaning of the certain behaviour, d) Generalization, it is
the extension of findings to other individual or another situational settings, e). Evaluation, it is an
assessment of the value (value) towards the interpreted behaviour.

Furthermore, data analysis is conducted by content analysis method for qualitative approach using
computerize programme, termed algorithmic, with  the following steps: a). Compile field notes, b).
Make verbatim transcripts from field notes, c). Edit verbatim transcription, the objective is to make
corrections adding or revising field notes, d). Coding by searching for keywords and labelling parts of
the text to facilitate retrieval e). Save data in the form of data organization into folders / databases on
the computer system, f). Search and annotate data and locate relevant parts of text. g). Seek data
linkage: create chains of relevant data ties to each other, create categories, groups and data networks
to provide information, h). Take notes from researchers: write reflection comments on some aspects
of the data, as a basis for conducting in-depth analysis, i). Content analysis by calculating the
frequency, series or location of words found, j). Display data by placing selected or reduced data into
the form summary or organized format such as matrix shape, k). Make conclusions and verification
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(proof), by adding analysis to interpret the data and to test or confirm the research findings, 1). Build
theories by developing systematically, providing coherent conceptual explanations to research
findings and testing hypotheses, m). Mapping data clearly by creating diagram that could describe
findings or theories.

The application is termed algorithmic, employing the following methods:1). Bracketing. The
process of bracketing involves setting aside previously existing information, not to negate it but to
temporarily set it aside as it is not used as a framework for thinking or a conceptual scheme during
research. Existing information serves as a comparison regarding similarities or anything new
discovered during the information-gathering process; 2) Saturation, Data collection can be halted
when the researcher has obtained sufficient data from diverse informants, different contexts,
situations, and conditions but has identified consistent patterns and categories; 3) Member checks,
The researcher verifies the interpretation of data with research informants regarding the origins of
the data; 4) Audit trail, The researcher makes an effort to become familiar with the research location.
This action is supported by the researcher’s personal experience of residing in the research location.

Results and Discussion

Results of the study were in the form of a list of questions and verbatim interviews which then
presented in the analysis. The list of research questions in the form of participant question
formulation is used as a guide in the process of collecting interview and observation data which are

found in Table 1.

Table 1. Participant Question Formulation

No. & Code Theoritical Questions/TQ Interview Question
Interview Questions (1Q) Formulation
1a(01) How did you get active in the
Personality Dynamics (PD-1) How’ s the process of world of celebrities?
1b (02) participant's hardiness When already involved in the

Personality Dynamics (PD-2)

1¢(03)

Personality Dynamics (PD-3)
1d (04)

Personality Dynamics (PD-4)
1e (05)

Personality Dynamics (PD-5)
1f (06)

Personality Dynamics (PD-6)
1g(07)

Personality Dynamics (PD-7)
1h (08)

Personality Dynamics (PD-8)
2a (09)

Support Factors (SF-1)

2b (10)
Support Factors (SF-2)

2c(11)
Support Factors (SF-3)

personality formed?

According to the participants,
what are the criteria for
Muslim celebrity?

What factors that support
personality hardiness?

world of celebrities, how does it
exist?

Exist in the world of celebrities
alone or together with others?
What was  the  exciting
experience of being a celebrity?
What are the obstacles to
becoming a celebrity?

How did he feel and act as a
Muslim celebrity?

How to conduct Islamic Da’ wa
in the celebrity world?

What are the current and future
challenges of Muslim celebrities?
What did participants do when
choosing a celebrity world that
suits their personality?
What  personalities
participants to exist
celebrity world?
Things that make you
comfortable when you become a
celebrity

support
in the
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No. & Code Theoritical Questions/TQ Interview Question
Interview Questions (1Q) Formulation
3a(12) What Factors that support the What are the difficulties
Obstacle Factors (OF-1) hardiness personality? experienced when becoming a
celebrity?
3b (13) What are the limitations of
Obstacle Factors (OF-2) yourself when you have not

maximized existence in the
world of celebrities?

3c(14) The thing that makes you

Obstacle Factors (OF-3) uncomfortable when you become
a celebrity?

4a(15) What factors that support What are the habits of

Dynamic Model (DM-1) hardiness personality? participants as a celebrity?

4b (16) What went through participants’

Dynamic Model (DM-2) minds when they were famous
and unknown in the celebrity
world?

5b (17) What was the psychological How are the emotions felt when

Psychology Factor (PF-1) condition that accompany the  becoming a celebrity?

5c(18) participants? What are the habits/behaviors

Psychology Factor (PF-2) that are often done when
becoming a celebrity?

6a (19) How did the participants How to communicate while

Communication Factor (CF-  communicate? being a celebrity?

1)

6b (20) How does the communication

Communication Factor (CF- process utilize online or offline

2) media?

Results of this study describe the dynamics of hardiness personality through online media in
Muslim celebrities in Indonesia, there are several findings that can be described, including:

Supporting Factors of Hardiness Personality Dynamics through Online Media in Indonesian
Muslim Celebrities from a Psychological Perspective

The form of self-defense is a supporting factor for the dynamics of Muslim hardiness personality, such
are the desire to perform, known to many people, shown by displaying behavior, appearance,
affection, in addition to a sense of pride and pleasure when able to entertain and benefit others. Strong
self-confidence encourages individuals who have the status of celebrities to develop themselves using
existing social media, especially as a means to play the art of da'wah as a personal characteristic of
Muslim celebrities. Regarding the relationship between personality hardiness through online media
and personality development. which relates to the physical condition of the individual and his ability
to digitally use online media. Personality determines the way individuals, when facing exhilarating
situations, as well as stressful situations that result in physiological changes, affect physical
conditions (Sarno et al., 2022). Some facts are presented in the following quotes:

" I'm more into how to dress, If verbal da’ wah is seldom to do that. i really likes to wear clothes,
and also doesn't really like tight tight clothes, maybe from there. And also many (of my fans) like
to ask for recommendations on where to buy gamis that I wear, so I think | want to make people
more interested in wearing gamis (muslimah dress). So, show the kindness of Muslim dress to the
people"” (W-I1, 51-56)
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"Im wearing hijab starting in 2016, I have my own sense of pride, sir, my friends have come along
like me. My friends continue to buy Muslimah dresses, almost all of my friends continue to wear
gamis like that. I'm happy there" W-III, 2-4)

"I'm proud, sir, it inspires a lot of people.” (W-1, 149)

"I really wanted to be an artist, so I am happy if | am known by people, especially many friends. If
its fyp (tiktok fyp) for example, on TikTok, or many who see it, it feels like there is a special
satisfaction for me there. fyp adds enthusiasm, we want to make it, especially that. Often,
uncounted, some are up to 4.5 M likes. (W-1V, 37-43)

“"For me, I feel challenged, in the sense that when we create preaching content or motivational
content, we also have to ensure that we are like that, we also have to be able to put it into practice.”
(W-V, 27-29)

Supporting Factors of Hardiness Personality Dynamics through Online Media on Indonesian
Muslim Celebrities from a Communication Perspective

Technically the form of acceptance and the use of communication technology through online media
is indicated by the interaction of individuals with the environment, as well as the use of technology
that develops around these individuals. It could be a form of appreciation, acceptance in such a way,
positive comments, many likes and praise or fun emoticons through digital communication media.
There is interaction and communication continues to grow so that it raises a feeling of confidence
that he is capable and feels commercially advantaged when he is able to take advantage of paid social
media. Conversely, challenges, criticisms and rejections, and negative comments affect their
personality so that individuals show feelings of exclusion, fear of rejection, sensitivity and sensitivity
to criticism. Communication plays a role in forming an unconditional personality. While appreciation,
self-acceptance, self-control, an attitude toward challenge or condemnation are the result of
commitment, creativity, and hard work, Muslim celebrities use media and references.

Other supporting factors in the world of celebrities are motivated by many factors, one of which
is the way of communicating used by celebrities according to him is more profitable online than
offline, such as the following quote:

“ In online, I do a lot of Instagram and if it's offline, I'm normal, it's not too pushy, how about it."
(W-I, 189-190)

"If I'm more on Instagram, sir, online" (W-11I, 107-109)

"If I go online, I'm more on TikTok or Instagram, if it's offline, just go straight away." (W-Ill, 136-
137)

"Yes, always create content in online media, serve endorsements and sometimes meet offline at
certain events." (W-1V, 100-101)

"It's more online and there's no strategy, if I just flow." (W-V, 77)

Inhibiting Factors of Hardiness Personality Dynamics through Online Media in Indonesian
Muslim Celebrities from a Psychological Perspective

Unpreparedness to receive negative comments, dislikes, criticism can indicate that the individual has
not had a resilient personality, so it is easy to experience anxiety. In addition, self-existence by
actively and diligently creating creative content is able to realize these hopes or desires. Humanly
speaking, the level of boredom, laziness, and stalemate does not have a creative idea until the attitude
of delaying fulfilling his commitment to be active in social media becomes an obstacle | obstacle to
his development. Like the following quote:

"Actually, it's not an interesting experience, sir, it's just that sometimes when I go out, sometimes
I feel ashamed of myself, you know. I'm not confident, afraid that I will meet my followers on the
street, "that's not the same as what was photographed"”, I am afraid of those who are rich, sir.
Sometimes if it's a normal day, you don't make up, if you take pictures, right. no make-up. If you
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endorse, it is indeed a demand to make up. If it's outside, it's not, so if you meet it, it must be
different from those photographed like that. Yes. even ask for a photo sir. Continue to buy where,
eat out too, the cashier says "this is yes." (W-1, 92-104)

"It's hard to divide my time because I also work from Monday to Saturday. Monday to Friday is full
and Saturday is half a day.” (W-I, 152-153)

"Yes, that's sir, I'm not diligent in creating content.” (W-II, 79)

"Yes, it's for example repeated takes that make you male, also missal ga fyp (trending) makes you
lazy." (W-1V, 67-68)

Inhibiting Factors of Indonesian Muslim Celebrity Personality Dynamics from a Communication
Perspective

Excessive pressure on some circumstances and technological advances decreases commitment, self-
control and courage. While the attitude of procrastinating, lazy, and feeling helpless becomes an
obstacle to acting creatively. Barriers to self-acceptance. The use of language/communication, and
unpreparedness in the face of verbal and non-verbal criticism cause internal conflicts that affect his
personality. Communication between individuals, of course, cannot control the verbal and non-verbal
environment in utilizing the digital world. The quote is described as follows

"I'm even more depressed than the friends’s mocking, we already know, for example, teasing, oh,
celebrities, or celebrities like that" (W-V, 18-23)

"In my opinion, now it's the era of gadgets, sir, there is active Instagram, TikTok is also active
sometimes as myself, sir, [ have to be a good example for my friends too, I also have to be good at
being rich. Language style or maybe what you take the video there is its own specificity, let's say
the language style may be provocative, or there is nothing special so.” (W-I, 131-139)

Hardiness Personality Dynamics through Online Media on Muslim Celebrities in Indonesia

The finding that personality changes dynamically but plays an important role in bringing out the
attitude of wanting to perform, creative, interesting and active behavior as a celebrity known to many
people. Individuals who have a resilient personality, creative, and have commitment show a dynamic
personality so that in carrying out daily activities is quite optimal. On the other hand, lazy,
procrastinating, sensitive personalities also affect his personality. Her personality is also mature in
preaching, shown by doing personal branding sharing Islamic content, hijab style, dress, and behavior
that is really maintained because it sets an example to the audience. According to the interview
excerpt, as follows:

"First personal branding, we must have personal branding, then we must have a (clear) goal, what
the goal is for, even better the goal is to continue to entertain. Our personal branding is packaged as
a person, for example, cool. Now people in Indonesia will easily know us with personal branding" (W-
V, 10-13)

"That's right, sir. If we delay time, rarely post our social media so quiet that's why I usually schedule
one month at least once. Sometimes I also go every week where to go to tourist tours for example, so
if I go I also have to take pictures like that. So work while on vacation, sir. In addition, followers,
especially if there are special events, ask me a lot, for example, about hijab, tunics and so on, usually
there are also interactive.” (W-1, 160-166)

"Actually, it's more creative to follow technology, sir, now there is a lot of rich content is also
creative, anything is also rich in content, for example, rara is now rich in housewives, rich in cooking
content, many posts about food, how to make it too, what ingredients are also not bad. For example,
if you have a baby too, for example, what are the children’s groceries, now there is a video editing
feature like that, sir." (W-II, 19-25)

If I really wanted to be an artist, I became a confident person, tough and not easily pessimistic, so
I am happy if I am known to people, let alone many friends. If fyp for example on TikTok, or many
who see it, it feels like there is a special satisfaction. If fyp adds enthusiasm, we want to make it,
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especially that. Often, uncounted, some are up to 4.5 M. I am challenged to be known in Indonesia for
the benefits of my content. (W-1V, 37-43)

Profile description of Muslim celebrities in Indonesia by linking information from data collection
and utilizing information with social media. Celebrities have the main function of being a figure
modified by various forms of communication media in order to please the consumption of the masses
"personalities that become commodified by various forms of communication media". Celebrities are
the subject of commercial trends that are traded as commodities and also used to sell other products
(endorse) (Zsila et al., 2018).

The results of several research subjects mostly tried to compare the effectiveness of the benefits
of content shared on social media by asking a group of people to evaluate the process of self-
appearance, or personality displayed as a profile picture of his life. Especially the life picture of
celebrities who are known for their individual followers and modeled for many people. This shows
the personality dynamics model of hardiness of research subjects, especially as Muslim celebrities in
this study using a mixed model, this model uses mixed identification to find that there is no significant
difference in content quality and accuracy (accuracy) of content shared with social media users, as
well as optimizing the creative side of each potential research subject. The attitude is more flowing,
not just to find the number of followers, but more creative efforts to display content according to his
personality. Furthermore, there is also a simple personality dynamics model, namely by identifying
or using strategies for eliminating supporting and inhibiting factors of celebrity personality dynamics.
Some content that is shared more invitations to worship, reminding kindness, and avoiding
immorality / mistakes can be a characteristic of Muslim celebrities, Certain tasks in the personality
dynamics of Muslim celebrities by showing an elimination model are efficient strategy choices (Erken
etal., 2022).

Research subjects because of their status as Muslim celebrities use surveys where content is
trending, habituate Islamic behavior by dressing [ dressing Islamically and utilizing important Islamic
moments or events, such as the moment of holidays, Mauled, Ramadan. This is referred to as strategy
in personality dynamics. Celebrity personality dynamics in general need to use heuristic strategies.
Three types of heuristic models, namely: Heuristic availability is an opinion that states that
individuals evaluate the probabilistic of an event by assessing something that is relevant, easily comes
to mind, and is easily recognizable. For example, look for some content that is trending and liked by
many people. Heuristic representativeness, which is an opinion that provides another form of
heuristic in making probability assessments, namely to the extent of how qualified a typical or similar
event is to a larger or complex event. For example, by using sacral events in the form of big days that
become historical momentum or holy holidays in religion. Heurestic anchoring and adjustment,
refers to the general assessment process with the initial response then used as an anchor (mooring)
and other information is used to describe the dynamics, complement and adjust to the response. This
is evidenced by the widespread use of filters, emoticons, symbols as interpersonal attraction (Ismail
etal., 2022).

Hardiness personality dynamics through online media in Muslim celebrities in this study also
describe attitudes or moods, as well as behavior that ups and downs. For example, celebrities also
experience laziness, delaying time, missing |/ lacking ideas, anxiety, loneliness, envy, prolonged
helplessness which triggers to adapt and mature themselves into celebrities who are tough, tough,
and resilient. This is in accordance with the perspective of personality dynamics from a psychological
and communication point of view, namely training maturity and self-association, forming self-
development and healthy interaction in individual social media is an aspect that needs to be
considered. The personality of the individual has a very important role in shaping holistic dynamics
both as individuals personally and in interpersonal communication, especially those associated as
Muslim celebrities. It is also important to determine how individuals deal with events that can cause
these problems, but if the way is done in accordance with the goals, principles, rules of life, it can
minimize these obstacles [ problems. One of them is Islamic principles that become a label attached
to the person of Muslim celebrities (Stever, 2018.).
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There is psychologically meaningful mutual communication on the interaction of individuals and
celebrities in the digital world, social media users whose personalities are realistic and tend to buy
compulsively, show excessive admiration for celebrities, especially those related to entertainment
value. It was also mentioned that the entertainment or social sub-scale of CAS is positively related to
aspects of seeking excitement, arousing passion, and relieving boredom (McCutcheon et al., 2021).
This is an opportunity for celebrities to display performances that are in demand in the entertainment
world, be it clothes, daily activities, wealth, daily habits, home style, this communication style all
have elements of communication symbols and are full of psychological meaning.

This study obtained data that the research subjects tried to have habits, routines, and beliefs about
their likes, interests, and desires, and did various ways to do personal branding. Some of the subjects
in this study who are as Muslim celebrities anticipate by minimizing boring entertainment and are
not liked or favored by social media users. Some show their personalities and attitudes, among others,
by strengthening commitment, passion and persistence as well as fighting power, giving
opportunities to grow in celebrity personalities through the process to lead to hardiness. Grit or
resilience is considered one of the sources of adaptation of the personality to stressful situations,
responsible for the maintenance of mental health. Adolescent celebrities as the group most
vulnerable to stress factors, so it is necessary to conduct research on the development of hardiness in
adolescents. The development of adolescent hardiness depends on the activities they do and the
conditions in which these activities are carried out due to differences in social conditions in which
adolescent resilience development takes place, where there are outside influences including
influencers from celebrities (Malkin et al., 2019).

Hopwood (2018) mentions the role of personality dynamics of Muslim celebrity hardiness
influenced by several models, including models: 1) Normative model, this model has more
characteristics of expediency that are expected individually and collectively. The normative model
theory because it specializes in how the process of personality dynamics is supposed to be created.
This theoretical model provides a standard for comparing the closeness between events or situations
that are disliked or liked in real terms and normative situations of events. Normative descriptive
models can provide explanations about the process of personality dynamics of Muslim celebrities, 2)
Compensatory model. This model includes attractive or positive attributes to replace unattractive or
negative ones. This model is done by combining the pros and cons for each alternative. One of them
is by giving an assessment to each attribute so that it achieves an appropriate or standardized score.

Identification of factors supporting hardiness personality dynamics through online media in
Muslim celebrities was collected from primary and secondary data in the field as well as from several
references. There are four general issues that are the center of attention of supporters of Muslim
personality dynamics in Indonesia (Sarno et al., 2022), which are: 1) Regarding to the relationship
between personality hardiness and personality development. who can not escape with the physical
condition of the individual. Personality determines the way an individual, when faced with an
exhilarating situation, or a stressful one that results in physiological changes, affects the physical
condition. Muslims are more associated with the art of da'wah, 2) personality causes the emergence
of specific behaviors or empowering positive habits. This personality factor can be linked to healthy
habits. The positive habit of carrying out religious activities as a personal characteristic of Muslims,
3) certain personality traits have a good influence, individuals are required to be optimistic, confident
and strong in life. Recent research that examines personality support factors or productive behavior
patterns, provides a picture of individual personality dynamics that influence individual responses in
behaving and behaving according to the religion they believe in, 4) supportive personality aspects,
one of which is creative, confident and hardiness. Individuals who have resilient personalities are not
lazy, have good personal control, are full of commitment and are ready to face life's challenges, and
are active in religious activities.

Identification of inhibiting factors, including internal and external factors as follows: 1) internal
factors that influence individuals in facing challenges and problems in their lives. Such as high self-
esteem and adaptive self-concept. The desire to provide the widest possible benefit, to give positive
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kindness to be an example for others, 2) external factors that inhibit personality dynamics are
conflicts with social interactions, family disharmony, aggressive and passive communication that
occurs in certain groups, religious differences and conflicts of interest about diversity (Suparman et
al., 2020).

Research related to these personality dynamics, some show personal or individual hardiness.
References to this mention of firm commitment, openness to challenges, and having self-control are
referred to as personal hardiness (Kobasa, 1979), characterized by having a symbiotic relationship
that helps individuals survive through life's challenges with determination. For an individual, the two
traits work together to help build a clear sense of personal identity and remain positively aligned with
that identity despite challenges. In essence, individual fortitude and toughness to show strength of
character and determination when facing difficulties (Luning &; Ledford, 2020). His research using a
survey conducted by The Hardiness Institute was formed to provide 15-week sessions to individuals
both for the benefit of their own resilient personality traits, and to enable individuals to encourage
resilience when interacting in the face of technological developments in this digital world.

Furthermore, the development of the digital world gave rise to celebrity culture, this study first
took an article published in the Guardian in 2014 written by George Monbiot. The article mentions
that the increasing trend of loneliness among teenagers, even George calls it like an epidemic. Other
cases include humans cannot survive in a phase of solitude that is too long, resulting in the emergence
of several symptoms such as dementia, high blood pressure, alcoholism as well as other symptoms
such as depression, paranoia, anxiety and suicides that often occur. George calls us living in The Age
of Loneliness (Soubry, 2017). Why is the loneliness trend happening? One reason is that audiences
often choose private or individual mode over general mode. Transportation, entertainment for
example, we often choose private mode and not public mode. In addition, higher competition also
occurs everywhere and at a level takes away what the previous society had such as solid relationships,
or intimacy. Without values such as love and intimacy, humans cannot develop well and society does
not materialize. The longer human relationships become more atomized, the more individualized,
joyless hedonism in short the essence of humanism slowly disappears more specifically if we talk
about "connectedness”, or intimate connectedness with other humans or groups (Soubry, 2017).

According to Zygmund Bauman, the progress of modern times has taken away the solid
connections we have. The real connection is replaced by a floating network (a network that does not
have a strong connection base). Loneliness on the one hand has polar balance at the other end of
companionship. This is where celebrities are present and at the same time needed by the public in
order to provide empty intimacy in a "lonely" public. The higher the discourse on loneliness is present,
the greater the community's need for companionship. Furthermore, celebrities and story narratives
that appear in the media are present as one of the answers that the public misses. In this case, the
audience increasingly plays a role in the culture of companionship with celebrities by increasing
contacts, for example through celebrity fan pages, web sites, forums, social media, groups and so on
(Soubry, 2017).

Another phenomenon related to personality dynamics about Dandyism style, namely by taking
the example of a man who is considered the first celebrity named Beau Brummel (1782-1840).
Brummel did get a high-class education at Eton and Oxford, his father was the Prime Minister's
private secretary, but Brummel was not actually from the nobility. Brummel introduced dandyism,
which is the appearance of men who emphasize cleanliness, elegance (stylish). But actually it is not
only a matter of fashion but also an attitude with the aim of "to be stand out and to be notice" or to
attract people’'s attention. What's interesting is that Brummel acts like a counselor on appearances
for his crown prince, in practice. Brummel can make correction of errors, self-creation or image-
creation in this case considered a job by Brummel (Thea, 2020).

Celebrity status can arise from things outside the sphere of work, there are two things, the first is:
(1) Brummell illustrates that a person can now gain social power not based on land ownership or
noble lines as in the past but from appearance and attitude. (2) Through what Brummel termed
Dandyism, describes the decline of aristocratic spirits at that time. This dandyism phenomenon is

’.-..\ L}
o’ uCE Dynamics of hardiness personality on Indonesian muslim... 324

Indanesian (nstitute
o Counieing Edveadon and Treraghy



Jurnal Konseling dan Pendidikan Kurniawati, H., et al
http://jurnal.konselingindonesia.com

very important and relevant when juxtaposed with the development of mass media that develops its
scope for fashion and style as very important in the construction of self in consumer and urban
cultural environments (Thea, 2020).

Celebrities are closely related to the development of media, especially since 1820 or after the birth
of the penny press. With the development of technology, such as the penny press, new journalism
and also the yellow press and the emergence of photographs in print media since 1880, it gives
strength not only to narratives but also visuals in the media. Other technologies made print media
morecheap, photographers, telephones, telegraphs, phonographs, movies helped spread and further
strengthen the position of celebrities in the public eye. New celebrities like Buffalo Bill, Sahrah
Berhardt emerged in this early period. The development of celebrity culture appears in the pattern of
celebrity formation in mainstream media. In the mainstream media along with the rise of reality
shows, it opens up opportunities for ordinary people (without talent, only interesting) to become
celebrities. When combined with the emergence of new media, the space for celebrity access is not
only expanded but with the production ability of community distribution they are now able to create
their own public (new public) micro public (Farooqi et al., 2020).

Furthermore, this study shows the efforts of Muslim celebrities to identify themselves as
celebrities, especially the dynamics in internalizing Muslim celebrity attitudes, values, and beliefs,
and then adopting Muslim characters from idolized figures. The personality dynamics of Muslim
celebrities can occur in two ways, namely vertical and horizontal. Vertical identification in the
personality dynamics of Muslim celebrities is the internalization of individuals who are considered
superior to some people, or someone admired, and usually those individuals tend to be famous. As
for horizontal identification, his personality dynamics perceive him as stronger with others, including
Muslim celebrities who internalize and have characteristics similar to himself, or in terms of age,
gender, or other circumstances (Gronholm &; Thornicroft, 2022). The results of research on the
comparison of celebrities in Iran and America there are cultural differences in attitudes towards
celebrities and values. For example, Iranians are more likely to admire a religious figure, and celebrity
attitudes are only associated with Muslim character among Iranians. A percentage of the American
population 90% chose secular celebrities, while in Iran chose religious celebrities (McCutcheon et al.,
2021). From this conception, the approach taken to explain the phenomenon of personality dynamics
of Muslim celebrities in Indonesia with an interdisciplinary review of psychology and communication
science, is also supported by several references to strengthen the findings of this study.

Specifically, this study examines one aspect of personality that needs to be developed, namely
personality hardiness, which is a set of attitudes and strategies that build motivation to see a stressful
state of self as an opportunity for development or growth. It is the concept of personal resources used
to reduce or minimize the negative effects of stressful events on health, especially to protect against
occupational stress (Kobasa et al., 1982). This construct consists of three dimensions (Kobasa, 1979):
commitment, control, and challenge, which are interrelated, but not redundant constructions. a).
Commitment, that is, the tendency to develop behaviors characterized by personal involvement in all
life activities, and is a variable proposed as a moderator of the effects of stress. In addition, this quality
is not limited to a sense of personal competence, but also a sense of community and/or cooperation;
b). Control, that is, having It refers to the belief that the subject must be able to influence the course
of events. This capacity of control allows individuals to perceive, in many stressful events, predictable
consequences to their own activity and, therefore, they feel that they can handle stimuli for their own
benefit, reducing the effects of stress. Researchers have recognized people's need to feel control and
determined that this need is inherently beneficial (Wang et al., 2010); and, finally, ¢) Challenge, that
is, the belief that change, versus stability, is a common feature of life. From this point of view, the
stressful stimulus would be understood as an opportunity or incentive for personal development and
not as a threat. Picture 1, provided a general overview of the dynamics of resilient personality in
Indonesian Muslim celebrities through online media based on the presented research results.
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* Display of behavior, appearance, affection

Factors of Resilient Personality 252 formof da'wah.

Dynamics from Psychological *Sense of pride and joy when able to
Perspective entertain and benefit others.

« Strong self-confidence encourages the use
of online media for personal development.

e Acceptance and use of communication
technology through online media.

* Positive interaction, positive comments,
likes, and praise enhance confidence.

eGrowing interaction and communication
lead to commercial advantages.

* Personal branding as a crucial aspect.

¢ Involvement in religious activities as an
example for followers.

e Creative efforts to keep up with
technological developments and provide
content in line with personality.

Factors of Resilient Personality
Dynamics from Communication
Perspective

Hardiness Personality Dynamics
Through Online Media in Indonesian
Muslim Celebrities

Figure 1. Dynamics of Hardiness Personality on Indonesian Muslim Online Celebrities (Summary)

Conclusion

The study yields the following conclusions: a) Hardiness personalities dynamically change,
influencing a desire for performance, creativity, attractiveness, and activity as recognized celebrities.
Personal characteristics, such as hardiness and commitment, contribute to optimal daily activities.
Conversely, lazy and procrastinating traits negatively impact personality. Muslim celebrities
showcase maturity in digital creativity and online media use, contributing to personal branding and
positive influence; b) Supporting factors for Muslim celebrity hardiness include the desire for
performance and widespread recognition, demonstrated through behavior and positive influence.
Strong self-confidence drives celebrities to use social media for da'wah and personal branding; c)
Inhibiting factors, such as feelings of exclusion and sensitivity to criticism, affect personality growth.
Interpersonal communication using online media and celebrity culture play roles in this dynamic.
Muslim celebrities demonstrate resilience against negativity, fostering positive contributions on
social media.

Suggestions based on the study include: a) Acknowledging the ups and downs in celebrity
hardiness, recognizing the importance of adapting and maturing through challenges; b) Emphasizing
the vital role of individual personality in shaping holistic hardiness, particularly for celebrities with a
Muslim character; ¢) Developing a mature hardiness aligned with Islamic principles to address life
challenges. Research recommendations include: a) Encouraging psychologically healthy personalities
for celebrities, emphasizing the need for mature, resilient, and creative individuals as positive role
models; b) Promoting psychologically healthy personalities for all individuals in Indonesia,
contributing to the betterment of society, religion, family, and self; c) Future research should expand
on subjects, variables, and methodologies, exploring contextual applications in education, industry,
social settings, and spirituality(Psaltis, 2014) .
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