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Dynamics of Hardiness Personality in
Indonesian Muslim Celebrities Through
Online Media

Factors of Resilient Personality
Dynamics from Psychological
Perspective

Factors of Resilient Personality
Dynamics from Communication
Perspective

Hardiness Personality Dynamics
Through Online Media in Indonesian
Muslim Celebrities

•Supporting Factors of Resilient Personality
Dynamics from Psychological Perspective

•Supporting Factors of Resilient Personality
Dynamics from Communication
Perspective

• Display of behavior, appearance, affection
as a form of da'wah.

• Sense of pride and joy when able to
entertain and benefit others.

• Strong self-confidence encourages the use
of online media for personal development.

• Acceptance and use of communication
technology through online media.

• Positive interaction, positive comments,
likes, and praise enhance confidence.

•Growing interaction and communication
lead to commercial advantages.

• Personal branding as a crucial aspect.

• Involvement in religious activities as an
example for followers.

• Creative efforts to keep up with
technological developments and provide
content in line with personality.
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